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DIGITALAUDIENCE

Through its website, multiple newsletters, and an ever-growing social media
presence, Hospitality Design continuously engages with its digital readership
to showcase the latest and greatest projects, products, and more.

WEBSITE
HOSPITALITYDESIGN.COM

115,600+ monthly pageviews 50,200+ monthly users

DIGITALEEDITION

176,621+ monthly pageviews 46,300+ opt-in subscribers

HD NOW NEWSLETTER (WEEKLY)

15,100+ opt-in subscribers 42.37% open rate

FIVE ON FRIDAY NEWSLETTER (WEEKLY)

12,000+ opt-in subscribers 42.52% open rate

HD PRODUCT ALERT NEWSLETTER (TWICE MONTHLY)

12,800+ opt-in subscribers 42.87% open rate

PODCASTS LIST RENTALS

150,000 unique downloads 13,250+ opt-in subscribers

CUSTOM E-NEWSLETTER

45,000+ opt-in subscribers 10% open rate

@t ag @Ho ignMagazine

116,000 g 18,800 FOLLOWERS ] LOWERS 44,300
(AND GROWING!)




HOSPITALITYDESIGN.COM

Website ads provide a simple, yet valuable way to increase brand awareness,
enhance visibility, and drive traffic to your site. Hospitality Design’s visual, fully
interactive website offers multiple advertising opportunities.

EFFICIENCY

Niche customer targeting enables
you to use your marketing budget
more effectively.

?. AN ENGAGED AUDIENCE

b Our design-focused audience is
looking for the latest in products and
trends to explore.

EASY MEASUREMENT
il

We provide real-time custom

START YOUR FREE
TRIAL TODAY

reporting on impressions, open
rates, and click-through rates (CTR).
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AVAILABLE POSITIONS - ups -
Tin Building by Jean-Georges Martha Stewart Opens Restaurant  Joyce Wang Designs Tattu's

Debuts at South Street Seaport in Las Vegas London Outpost

Prestitial pop-up: Sizes vary depending on
individual marketing needs

Footer pop-up: Sizes vary depending on

] v
Chengdu VUE Resort Achievesa  Kimpton to Grow Footprint in
Fluid Dialogue With the Land California

individual marketing needs
Homepage (in-line): 970x250 (desktop)
and 300x250 (mobile)

Internal page (header): 970x250 (desktop)
and 300x250 (mobile)

Internal page (in-line): 970x250 (desktop)
and 300x250 (mobile) o T

AVERAGE IMPRESSIONS

21,000 impressions/month LATESTPRODUCTS




hospitalitydesian

Lead Generation Opportunities

Every business requires a consistent flow of high-quality leads to
maintain a productive sales pipeline. Hospitality Design’s content
marketing programs are a great way to generate these leads. We'll

offer your prospects a download that addresses a key business need,

educates them, and inspires them to want to hear more. They’ll

trade their contact information in exchange for these insights and

we'll qualify the leads you receive based on your target.

We can help get your content out to our engaged audiences as

programs including:

Our leads are delivered on a cost per lead (CPL) basis. We
guarantee the number of leads that you purchase at that set price.

As part of this promise, we will implement a variety of promotional

@ Dedicated emails to our database

Organic social media posts

part of a lead generation program. Whether you have a whitepaper,

can help turn your content into prospects. Our content team can

also work with you to create custom content for us to syndicate and

by our industry influencers

Promotions on our website

research report, industry guide, eBook, video, or other resource, we X Paid social media ads targeting our audience

for you to use for your other marketing programs.

Leads will be delivered on a weekly basis to ensure their recency

and to give your sales team new targets in their pipeline.

Tier 1l

PRICE

$60 CPL

Leads are members of the
target brand audience

PRICE

$85 CPL

1. Add targeting based on job title,
industry segment, location, etc.

2. Video used as the content piece

PRICE

$110 CPL

1. Three levels of targeting
(e.q. job title PLUS location)
2. ABM campaign




RETARGETING

hospitalitycesion STEP program

In our STEP program, we design, build and launch a social media
campaign through our own Facebook Ads Manager, to increase
awareness of your products & engagement with the HD audience.

HOW DOES THIS WORK? WHAT DO | NEED TO DO?

We place a Facebook pixel on our sites so
when people visit the site, their web browser
picks up the pixel (like a cookie)

You purchase a set number of impressions per
month on a CPM basis — from 20,000 impressions
per month to 200,000 or more

This enables us to later target these same
people with ads built in our Facebook Ads
Manager account

For the ad content, you can either send us
creatives (images/video and text) or you can send
just the URL that you want the ads to link to and we
will build draft ads for your review

HD STEP OVERVIEW

+ Ads target our proprietary audiences, which advertisers cannot

reach in any other way

+ We see exceptional results with target CTR of 1% with many

campaigns at 2-3% and some even reach 8+%

* Priced on a CPM basis with Hospitality Design at $60 CPM
+ We have a minimum of 20,000 impressions per month

Average is 50,000 impressions per month
Larger program would be 100,000

BENEFITS OF STEP

HD’s STEP program is unique because we deliver:

A Proprietary Audience

Ability to target HD’s proprietary audience network on
Facebook and Instagram — no other company can target this
audience in the same way.

A Custom Campaign
Design, implementation, monitoring, and optimization of a
custom Facebook campaign.

Ad Creation
Includes access to our digital marketing team and Facebook/
Instagram ad/content creation.

Third Party Credibility
Your target customers respect HD's authoritative & trusted
voice.

Certification + Experience
Guidance and support from our staff of experienced and
certified social media strategists

Insight + Sales
Provided by our client services team.

Guaranteed Results
Program does not stop until we achieve the desired number
of impressions



hospitality /<<= STEP program

STEP IS AVERSATILE LAUNCH PLATFORM

Direct to Site Media Promotion

Facebook ads: 1.33% average CTR
Instagram ads: 0.9% average CTR

RETARGETING eaufyrest. \ : Peautyrest THE ULTIMATE GUEST

HOSPITALITY TS LUXURY? SLEEP.

HOW DOES THIS WORK? samsoranco - S el

healthcare

esign NEWS TRENDS PROJECTS EVENTS + COMPETITIONS pRODUCTS QU

HD website visitors are served your ad
on hospitalitydesign.com or hdexpo.
com. When the visitor leaves and visits

other websites, your banner ad follows
them—increasing your digital reach
online. All retargeting campaigns
feature real-time reporting.




SPONSORED CONTENT ON HOSPITALITYDESIGN.COM

Put your brand front and center on hospitalitydesign.com with a custom native
article written in your own words.

Native articles feature exclusive content penned by the advertiser. Articles are
displayed on HD’s homepage and on the corresponding category landing page for
the duration of the campaign.

hospitalitydesion

YOUR CONTENT
COULD BE HERE

NEws PEOPLE
Borgo Santandrea Opens on the Naomi Heaton 5 Hotels Remaking the
Amalfi Coast Washington, DC Skyline

The real estate maven recently launched the Other House, a

members’ club-meetslongterm rental option

The adaptive reuse project honors its lush setting through a Aninflux of lifestyle properties elevates DC into a must-visit

design centered on ltalian luxury and craftsmanship destination

YOUR CONTENT

COULD BE HERE

: Sponsored: Durkan Highlights Rheo Morph Collection
as Part of its Waterways Project

The flooring brand’s latest initiative takes a sustainably minded approach

HOW IT WORKS:

* Provide a 300-500 word article, with title  + A high-resolution company logo
* 9-6 high-resolution photos + Related links



HD NOW NEWSLETTER

hospitality

HD Now is a weekly newsletter from the
Hospitality Design editorial team that
features a mix of web-exclusive content
and print coverage.

CONNECTED

Carefully curated by the HD

editors, HD Now is sent out 300X250 || 300X250
. Top Top

to an audience of more than Square Square

15,100+ connected industry

subscribers.

ENGAGED

Z
0 .
R Our engaged audience averages —
tar Appeal
a 42.370/0 Open rate’ We” above oo Tucve Ty Ok i Raale | e ATEHE

industry benchmarks.

N EXCLUSIVE

Advertisers receive 100%

share of voice in each position
weekly, meaning you have the
audience’s undivided attention.

AVAILABLE POSITIONS

Left square: 300x250
Right square: 300x250
First rectangle: 600x7/4
Second rectangle: 600x/4

Preferred ad format: GIF, PNG, or |JPEG

New Build




PRODUCT ALERT NEWSLETTER

Place your recent product launches among our editors’ picks in the bi-monthly
HD Product Alert newsletter.

o, RIGHT PLACE, RIGHT TIME

S Readers look to the Product _
Alert newsletter for the latest
and most innovative products,

all hand-selected by the 600x90 Leaderboard
Hospitality Design editorial

hospitalitydesian

team. The newsletter deploys
twice a month to more than
12,800+ opt-in subscribers.
Advertiser logos also receive

Logger from Corral USA

Inspired by the coasts of Northern
California, the modular seating system
is defined by curves.

Learn More

premium placement in the
newsletter header.

+ Average open rate is 42.87%

* Products average 65 clicks N 4]
| “ 250X250
per placement AN Top
3 Square

EXCLUSIVITY e o o

Exclusive sponsorship is limited

to one manufacturer per
newsletter, which directs sole
focus to your product.

- —

Bellevie from Fermob Princess from Fabric C2/C5 from Aqua

Innovations Creations
AVAILABLE POSITIONS : 250X250
| Bottom
Leaderboard: 600x90 7 Square
Top Sq uare: 2 5 OX2 5 O Nightstand Lamp OP from Erica Wakerly

from Light Annex

Bottom Square: 250x250 fw MO @



FIVE ON FRIDAY NEWSLETTER

Thoughtfully curated by the HD
editorial team, Five on Friday

is a quick-hit weekly newsletter
that features the latest must-read
headlines, from a variety of sources
(including HD), that are impacting
our industry.

TIMELY

The more than 12,000+ engaged
subscribers receive Five on Friday
right before the weekend.

CONCISE

Our writers get straight to the point—
delivering a mix of interesting and
need-to-know news in an abbreviated
format.

TAPPED IN

Our engaged readership averages a
42.52% open rate, exceeding industry
benchmarks.

AVAILABLE POSITIONS

Top rectangle: 600x74
Bottom rectangle: 600x74

Preferred ad format:
GIF, PNG, or JPEG

600x74 Rectangle

hospitalitydesion

five on friday

September 16th, 2022

What's happening: RH Guesthouse opens in New York, Bon Appetit names
the 50 best restaurants in the U.S., and more.

The exterior of Malin and Goetz's Williamsburg, Brooklyn store, designed by Bernheimer Architecture; photo by Alan Tansey

1 Patagonia founder donates company to fight climate change

2 Bon Appetit’s Best New Restaurants in America

3 RH debuts luxurious lodging concept in New York

4 Kuwait unveils plans for self-contained smart city

5 MoMa auctioning off $70M art collection to purchase NFTs

Read All Five

600x74 Rectangle

fy MO ®

To update your email preferences including adding or removing related enewsletters, please click here.

©2022 Emerald X, LLC., All rights reserved.
31910 Del Obispo Suite 200 San Juan Capistrano, CA 92675




CUSTOM E-NEWSLETTERS

Reach more than 45,000 designers, architects, purchasing firms, owners/operators,
and other key industry decision-makers with a custom e-newsletter. This is an
exclusive way to promote your products and services, while educating and inspiring
HD’s influential audience.

Open Rate hospitality desian

10%

Product category
exclusivity is offered
with 4x (per quarter)

CO m m 'i t m e nt Characterized by its elegant rounded edges and soft, halo-like glow, the
° Varenna by Astro is an illuminated bathroom mirror unlike any other. Uniting

effortless contemporary style with functional task lighting, this modern design
comes in four streamlined shapes that sit comfortably within any hospitality

setting.
Discover Varenna

HOW IT WORKS:

Provide the copy, your company
logo, and any corresponding
photos. Select from one of

two email templates, featuring

The Varenna collection showcases four modern shapes — an elongated

b I OC ks th at Ca n be C U Sto m‘ized stadium, a flawless circle, a gently curved rectangle and a square — all

available in various sizes to suit any scheme.

?
tO yO U r n eed S 9y a n d We | | h a n d | e Its soft-focus feel is achieved through sandblasted, chamfered edges, which
eliminate harsh lines for a smooth, organic effect. Each design features an
th e re St | intuitive wave sensor, enabling touch-free activation for a seamless

experience.

Radiating warm light, Astro designers have crafted Varenna with 2700K LEDs,
hidden to deliver a striking halo-like ring of light around the mirrors edge.

ST E P Socia | m edia reta rg et-l n g Illumination is diffused effectively, creating ideal task lighting for high-use

hospitality areas.

Ca m pa]g n Of 2 O y O O O In addition to the stocked versions, Varenna is also available to specify in
larger sizes and with adjusted light performance, for further flexibility. Discover
-i m p ress-io ns to b | a SJ[O Ut -to the complete collection on Astro’s website below.

HD a U d i e n Ce Discover Varenna



E-BLAST LIST RENTALS

Reach more than 13,000 designers, architects, brand executives, specifiers, and
other industry professionals with HD's list rental program.

View this email n your browser

DURKAN

Chromatix Hue

Let’s Begin Collection ] - |
- . E S
e YOU'RE INVITED

COLOR TREND 2021
LIVE PRESENTATION

WEDNESDAY, DECEMBER 2
12PM EDT

Space Dividers
Encourage people to remain at least six feet apart with light, durable,

kriskadecor '-t

sustainable, and totally personalized partitions.

Durkan is proud to have been a sponsor of the 2020 BDNY Virtual Conference
— and to continue to move forward and upward in hospitality design.

You're invited to join us for a live presentation of our 2021 color trends
Wednesday, December 2" at 12:00pm (EDT), as we show you how to UP
in2023. the use of color from dawn to dusk.
What we offer Versatility years; buiing on the Let's Begin grouping.
Customization Abeautit, See how these colors have inspired our approach to product design, including
Aesthetic integration — el our new Up Color collection, and join fellow designers for a Q&A with
Easy installation g Our roots, ancest presenter Amavaz Bashan, Director of Hospitality Design for Durkan.

HOW IT WORKS:
+ Advertiser provides content Custom e-newsletters are a good option if you:
and creative direction, + Do not have access to someone who can

including HTML, subject line, create HTML

links, hic/ .
inks, and any demographic + Want to share a process-based white paper,

i tati . . . .
audience segmentation infographic, or video that is meant to generally

* HD'’s marketing team then inform, not promote a certain product

works with a third-party + Want to use the power of a co-branded

il idert _ : : :
email provider to send your Hospitality Design email to further increase

message out to our opt-in
_ message reach
audience

_ _ A list rental might be better if you:
« Advertisers must have a list

rental agreement on file \Want full creative control of the email’s

with our third-party email look/feel
provider and also submit * Have access to someone who can create HTML
relevant suppression listsfor -« Want to share news about a product launch or

CAN-SPAM compliance promote a featured line



HDTV

In our newest offering, launched in May 2022, we take a behind-the-scenes tour
of some of the latest and greatest hotels and restaurants with the creatives behind
them. This is an opportunity to showcase your product the way it is meant to be

seen: in a custom, real-life setting.

Presented by

DURKAN

MOHAWK GROUP HOSPITALITY

Sponsor a monthly episode (which average approximately

tV 10 minutes), and we will include a company representative
to explain the product and collaboration. Besides showing

it through video, we will also layer in process and finished

images provided.

BENEFITS

* Inclusion of company logo and website in the episode
* Inclusion of a company representative in the episode
* An editorial story on hospitalitydesign.com about the hotel or restaurant tour

* Social media posts across HD's channels; the episode will also be included in

one of HD’s editorial newsletter

* A video clip and YouTube link to promote on your website and social media



DIGITAL EDITION SPONSORSHIP

Get your ad in front of Hospitality Design magazine's digital edition readers.

Delivered monthly via email to more than 46,300+ subscribers, the digital edition
of Hospitality Design is an online version of the print magazine edition—with an
additional opportunity for advertising. Digital edition ads are fixed and appear with
each page of the magazine.

Cover Sponsor Top Leaderboard Cover Sponsor Logo .
Average Time

Spent per Visit

9:09

minutes

Average Unique Readers

_— 2,494 2340

BANNER AD UNITS AVAILABLE

Cover sponsor: * Initial loading ad unit

(472x570)
* Includes top right logo, 176’621 E

fixed ad unit (88x31)
Top leaderboard: Fixed ad unit (1450x100)
Left skyscraper: Fixed ad unit (120x600)
Right skyscraper: Fixed ad unit (120x600)

Average Pageviews per Issue



INSTAGRAM TAKEOVER

Use Hospitality Design’s strong social media presence to your advantage with a
visual, fun, and organic Instagram Takeover.

hospitalitydesign
Paid partnership with shawcontract

ign Join

Introduce your cutting- 4 ,
edge projects and L1} e

Tide. The carpet tile collection offers a

5 5 —— broad range of patterns inspired by
p ro d uc t S to H oS p 1 to / 1 t y ' I weathered surfaces that withstand the
o “ test of time, as well as textures found in
N spaces with storied past lives.

. ’ f oy ) 3l Collectively, the offerings represent the
eSlgn ) » as — S imprint of time and the memory of

of October 2023 and o D MG .
growing!) Instagram = el
followers.

OCTOBER 28, 2020

Add a comment...

Paid partnership with preciosalighting
22 Carat Dubai

options of static and ‘_ /4

@preciosalighting takes over HD's

Choose from mUItiple 7 v 4 hospitalitydesign

- 2 Instagram feed, beginning with the
sto r Osts -I n O rd e r to g y -0\ Pearl Curtain chandelier, part of the
y p i company's Signature Designs series. At
E o . a villa within the @22carat_dubai
complex, @transforma.design created

| 2
0 s i = H e y "
showcase your brand in - » e e e
<) - = . - spheres. The completely customizable
Pearl Curtain concept is inspired by the

the best pOSSible Hg ht. | 7 I gentle draping of curtains in formal

spaces. This textile movement is
translated into soft waves of vertical
component groups.

Preciosa Signature Designs are

Q Liked by seaotter318 and 1,481 others

SEPTEMBER 30, 2020

Add a comment...

Receive a

performance report

Paid partnership with tigerleather
The Standard, London

a fte r th e ta keove r W‘i t h 3 A ‘ 2 a hospitalitydesign Designed by

@shawnhausmandesign, the
@thestandardlondon is a colorful

important stats like top o F B o i o

Inside the vibrant Library Lounge, for
instance, an overstuffed leather couch

f = h ht Mo ) i 8 in @tigerleather’s supple Old Town
p e r O r m] n g a S a g S 9 y e I8 s Wheat juxtaposes the lounge chairs

. upholstered in Chamonix Rouge—a
complement to the room’s bold red

n U m be r Of i m p reSSi O n S I} P - [ 5 < accents. Photo by @daveycleveland
: “ =5 N oQy A
rea C h ) a n d m O re ° y = » Sl ~ o Liked by ladyponch and 467 others

JuLy 11, 2020

Add a comment...

Instagram takeovers are available during the second and fourth week of each month.



WEBINARS

Generate qualified leads and position your company as an industry expert and
leader in your product category by sponsoring a custom webinar.

With HD acting as host, your company will benefit from the magazine’s reputation
for providing the most trusted and reliable industry content.

hospitality desian kravetcontract ~ hospitalitydesion

Slides
welcome

lan Schwartz, Vice President

kravetcontract

&,
)

B

Sponsors provide the topic, speakers, and presentation.
& HD handles audience acquisition and promotion online and in print.

WHAT YOU GET:

+ Two targeted email campaigns promoting

the webinar

* Promotion on hospitalitydesign.com,

hdexpo.com, and HD social media

platforms

hd:=z:... design

+ Webinar moderation and hosting by an
HD editor DesigniellFeatured Converaton

Nilliams
'y | I— -

<\ l' A yV \‘/:"’“
!’ ‘. /! \

- "v!‘

+ The option of interactive polling, live chat, -1
and Q+A during the webinar

== v s
- U’ﬂi( :/‘L\ﬁ"\\;:

* The webinar will be available on demand -
on hospitalitydesign.com for 12 months




PARTNER SPOTLIGHT

Get in front of HD's loyal and active audience with a custom video. Through a taped
one-on-one Zoom interview with an HD editor, share insights about your company,
newly launched products, game changing innovations, recent projects, and more.

FABRIC 7 . . .
INNOV hospitality <=<ian

ATIONS

Kathryn Greene

Hospitality Design magazi

WHAT YOU GET:

* Youlube link to your edited 2-4 minute video to post on your website and share

with customers and sales reps
 HD will promote the video in one of its weekly newsletters and across social media
* The video will be hosted on hospitalitydesign.com

+ STEP promotion guaranteed for 20,000 impressions

Available two times per month, on the first or third Wednesday of the month.



WHITE PAPERS

Position your brand as an industry authority and thought leader with a report that
educates and attracts a wider audience. People are more likely to share white
papers with colleagues and on social media due to their informative nature—which
can increase your reach beyond the HD audience.

WHAT IS AWHITE PAPER?
An authoritative, in-depth report on I
a specific topic that helps readers S
understand an issue or solve a

‘.7

........

problem.

725 SHARING KNOWLEDGE =
2.2 QUALITY LEADS

HD captures the information of every e —r;a\
person who downloads the report, p -
providing you with new leads.

% BUILD TRUST IN YOUR BRAND

The non-sales format of a white paper
showcases product knowledge depth
and further elevates your brand as an
informed authority.

HD’S TIPS FOR WRITING A QUALITY WHITE PAPER:

+ Keep five pages or less * Focus on facts and persuasive
arguments supported b

+ Select a common problem and d pr_) Y
. . . . respected, unbiased sources
introduce innovative solutions

+ Do notinclude direct quotes from

your company



hospitality hd e

Maximize Your Visibility

at HD Expo + Conference

Make sure everyone knows about your upcoming live event
plans and new product launches. As a featured sponsor on a
HD Expo Product Spotlight page, you’ll reach your target
customers at an attractive price.

Each Product Spotlight page highlights up to 15 listings linking to the
sponsors’ websites where you can promote your plans at the upcoming event,
new product details, or other company information. You just provide a few

lines of text, product image, and we do the rest.

Our team then builds a STEP paid social media campaign for Facebook/
Instagram to deliver 100,000 impressions to our proprietary audience for
three weeks leading up to HD Expo + Conference. This campaign drives
the right audience to the Product Spotlight page and your listing. As event
attendees are planning their schedules and making their lists of “must see”

booths, your message will be front and center.




hospitality +

JAN. 31-FEB. 2
LAS VEGAS 2023

Product Spotlight pages are a great way Get a Sneak Peek at KBIS 2023

KBIS 2023 is back and bigger than ever! Three of the leading trade shows will take place at the same time - NKBA's
Kitchen & Bath Industry Show® (KBIS), NAHE International Builders' Show® (1BS) and the National Hardware Show®

to share your company message, o e oty Sty . 208 Vg Ol ks o o o o o S
new product launches and more.

brands and stay up to date with product announcements, social events and activities,

NGY Group Inc Karran USA WPPOLLC
Booth: N1847 Booth: N2939 Booth: W3457

Elegant Collecion

You provide the following assets:
» Company Name: 20 characters
» Booth Number

» Headline: 60 characters

been making soeofthe
m products for

: ovr o docade. e s plovd 10 o o
I o B0 o] i 200 el e Totears s vy oad andeof Kchen and e i weve S rs o
et e ca balhoai ok, icnan and baiooms e fsesgowing w4 e oen
» Image: pixels wiae X pixels Nig g matonl noecs Tavoets and ssaorodaocossos amtacers morh Aera

» Description: 50 words e
» Li n ki n g U R L Eemisx:::;:ﬁc;mring 2 Lazer Registration Open

NKBA | KBIS 2023
Sanctuary 5000 Smart Bidet Tollet SN4042 Laser Machine JoinUsjan 31-Feb.2,2023

snyo24

Companies can use NGV Groupinc 3 f

Booth: N1847

their listing on the Fegan Colecion
Product Spotlight page : - y

NKBA KBIS

JAN. 31-FEB. 2
LAS VEGAS 2023

mE

s o losing ot st manutckr, Ouptato,uttsh-ox r syt
: Bemis Manufacturing Company is allows businesses to cut and engrave
to specincally promote = i i om0 POV O SUSoMrs s 5 sl 3 A et 10 80 e
' it s ot

abilty, as a refrigerator. From kichen cabinets to
mis

d thoughtful design. 13000 Ib. landscaping boulder rocks, there

th ei r b 00 t h an d Ei;\:_f ve‘ceng\‘/d St S e o pones i s gty ol o wtatyouan commenanshe. v tled oxperonce
planned activities at an

upcoming event. PR

custom, semi-custom, and RTA ready-to-
assemble cabinets and vanities, our goal
is to be your go-to provider for all
commercial and residential cabinet
building material needs.

LEARN MORE

Product Spotlight pages help you maximize your investment in HD Expo + Conference.
Ensure that your company’s booth gets the foot traffic and attention you deserve!
All at a reasonable cost and with very little time investment.




hospitalitydesign.com or
hdexpo.com

Homepage (In-line)
Homepage (Footer)
Internal Page (Header)
Internal Page (In-line)

Internal Page (Footer)

Placement

Billboard

Desktop
Dimension

970x250
728x90

970x250
728x90
728x90

2024 DIGITAL RATES

Mobile
Dimensions

300x250
300x250
300x250
300x250
300x250

Pricing Ex:::::Ies
$2,900 Show Me
$1,450
$2,400
$1,800
$1,500

Sponsored/
Featured Content

Homepage (below slider)

Homepage (large feature)

STEP Program

Social Targeting Extension Program

HD Now Newsletter
Breaking news, hot projects and
trending products from HD

HD Product Alert Newsletter

(Biweekly) The best new product
picks from HD’s editors

Five on Friday Newsletter
Weekly compilation of newsworthy
stories impacting the hospitality
industry and beyond
Custom Eblasts

Sent to the entire HD eBlast audience

Digital Edition
Print edition with added
click-thru capabilities

Social Media Audience
Retargeting

*First Rectangle

Top Left Square

Top Right Square

*Second Rectangle

Exclusive Sponsorship
*Top leaderboard
2 product photos
Logo

Exclusive Sponsorship
Top rectangle
Bottom rectangle

100% Branded Message

Sponsorship
Cover Sponsor
(left of cover + top right logo)

Sky Scraper Left
Sky Scraper Right
Top Leaderboard

900x600

1200px wide

Custom

600x74

300x250

300x250

600x74

728x90
250x250

600x74
600x74

HTML file

472x570

120x600
120x600
1450x100

* Optional Mobile 300x50 required to serve ad on Mobile devices

Auto format

Auto format

Custom

Auto format

Auto format

Auto format

Auto format

Auto format

Auto format

Auto format

Auto format

Auto format
Auto format

Auto format

$2,400/1 week
$3,600/2 weeks

$3,000/1 week
$4,800/2 weeks

$70/
1,000 impressions

$900/week or
4 for $2,800

$1,100/week or
4 for $3,300

$1,100/week or
4 for $3,300

$600/week or
4 for $1,800

Show Me
Show Me

Show Me

Show Me

$2,500 Show Me

$2,500

$2.000 Show Me

$5,600 per blast Show Me

$1,950/month

$2,500/month Show Me

$2,500/month
$2,500/month

Lead Generation
qualified sales leads
Rate is starting at $65 per lead

Social Media

Podcast

Video

Webinars

White Papers

Instagram Takeover
HD Facebook Live Sponsorship

3 month sponorship
(6 podcasts)

6 month sponorship
(12 podcasts)

12 month sponorship
(24 podcasts)

HDTV

Partner Spotlight

$7,500

$675/month
3 months $1,400
6 months $2,075

$3,000
$3,400

Show Me

$6,650
$11,000 Show Me

$18,000

| $7,000 or $10,000 | Show Me

| $5,000 | Show Me

|
All rich media ad units should be third party served. Serving fees may apply if client/agency does not pay directly. Our ads are served through Dart for Publishers (DFP). Creative Delivery Deadline
- 5 full business days for standard media, and 10 full business days for rich media and video. Email all creative submissions to your applicable Account Executive. Please include insertion order.
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